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Tierannai's dad, Geoff Grawberger, said the science program gets kids away from after-school 
television.  

Since the Montreal-based company's Winnipeg franchise opened about 18 months ago, Mad 
Science clubs have started up at 35 elementary schools.  

Mad Science offers a free science show at school assemblies -- where students float across the 
room on a hoverboard -- to recruit pupils.  

Part-time instructors are typically university students with experience working with children.  

Markiw said the kids learn to risk being wrong -- the essence of the scientific method.  

Teachers have told him they can tell which students have taken Mad Science.  

"Guess whose hands are always up in the air?"  

Between science clubs, assemblies, summer camps and birthday parties and festival shows, the 
bilingual Mad Science of Manitoba will connect with about 8,000 students this year, including 
some in rural areas.  

The company has 135 offices in 20 countries and boasts on its Web site of 60 to 80 per cent 
gross margins for franchise owners.  

Advertising itself as a major marketing vehicle with "a captive audience of millions," Mad 
Science has been criticized in the U.S. for helping market L'Oreal sunscreen to children.  

Markiw said he was not aware that Mad Science had corporate partners other than the 
Scholastic Book Group. The Manitoba program has not promoted brand name products, he 
said.  

It is rare for profit-making corporations to be allowed into schools to recruit students, but 
Mickaniec said it is not much different from non-profit groups that sign up kids for sports or arts 
groups.  

Teachers are happy to see students explore academics in their free time, he said.  

More information on Mad Science is available by calling 775-7959 or on the Internet at: 
www.madscience.org/  
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